
Sept 27, 2016 

 

How to sell advertising in the Handel Choir of Baltimore program book 

 

Whom to approach:  

--Very Good: A familiar face at a local business you frequent. Owner or employee.  

 

--Even Better: Someone you know who has expressed interest in Handel Choir or 

classical/choral music, whose business, product or service would be a good fit for our patrons.  

 

--The Best: Your own employer, known to support local arts organizations and/or community 

development. Your own business, or that of family or personal friends. 

 

Focus on locally owned businesses. National chains are not as likely to be candidates for 

purchasing ads. There are always exceptions! 

 

Good bets: Local cafés and restaurants, your gym or yoga studio, car repair shop, dry cleaner, 

property manager, realtor, pet store owner or groomer, dog walker, barber or hairdresser, a 

private school that you attended or are connected to in some way, florist, clothing/gift/home 

decorating boutique, music store, instrument sales/repair shop, locally owned grocery store, 

wine/liquor store, local hardware or supply store, cleaning service, painter, repairman, etc. Law 

firm, architecture or design firm, hospital or clinic.  

 

Do not approach:  

--Any establishment that displays a "no soliciting" sign. 

--Anyone who looks really busy or is serving customers. Wait, or come back when it’s less busy. 

 

How to start the conversation: A friendly chat 

If you are doing business, like making a purchase, do that transaction first.  

Then: 

--“May I speak to the person who handles advertising for your business?” 

--“Would you be interested in placing an ad in the concert program for Handel Choir of 

Baltimore?” (“Who?”) “We’re a community choir that sings Messiah every year [etc.]... May I 

give you our rate sheet?”  

 

If the answer is yes, hand over the ad rate sheet and ask “Do you have time to talk now?”   

If possible, conduct the transaction yourself right then.  

If the person needs more time, give the person a copy of the rate sheet and your contact info 

written on it. If necessary, you may have the person call me (Anne W) instead.  

Ask, “Would you mind if I call you to follow up in the next day or so?” 

 

Don’t forget to follow up the next day, or whenever the person has indicated you should call. 

Then bring the completed ad sales sheet with payment to rehearsal, or mail it to the office 

(address is on the order form).   

 



If the answer is no, don’t be embarrassed, and don’t take it personally! It can take many “no”s to 

get to one “yes.” Say, “OK, thanks for your time,” and you are done! One more person in the 

community has now heard about Handel Choir.  

 

 

Possible sales points: 

Your ad in Handel Choir's program … 

 

…will be seen by approximately 1,600 pairs of eyes throughout the season; our average patron is 

highly educated and well-to-do. 

 

… helps us pay for printing our concert program 

 

… supports one of Baltimore's oldest performing arts institutions. We have performed Messiah 

every year since our founding in 1935. 

 

… supports an organization that is of the community, by the community, and for the community. 

 

… supports not only Handel Choir's high quality subscription concerts but … a free community 

concert at the BMA Oct 16 as part of the City’s Free Fall Baltimore arts series (come hear us!) 

 

… supports our reduced ticket prices for students ($10) 

 

 

 

DEADLINE: 

 

Reserve ad space in the program by submitting paperwork and payment by: Wed Oct 5.  

 

Ad art due to office: Thu Oct 13 (pdf or jpg; see ad rate sheet for details). 

 

Thank you! 

 

 

See also advertiser FAQs 

 

  



================================================== 

Advertiser FAQs 

================================================== 

 

How many programs will you produce for the season?   

We’ll print two program books for the season: one for our two Messiah performances, and a 

combined program for our second and third concerts. 

 

How big is your audience?  
300-500 patrons at each concert. We’ll have four concerts (Messiah is presented twice), so as 

many as 2,000 people will see your ad. 

 

How much does it cost to run an ad?  
From $750 for our 4-color back cover to $95 for a black-and-white business card inside. (See ad 

rate sheet for sizes and rates). It depends on the size and placement of the ad. We also offer ads 

in trade for goods or services donated to the organization, subject to approval by Handel Choir 

Managing Director Anne Wilson. 

 

Is this in color or black and white?   
The cover of the program, inside and out, is 4-color. The back cover ad has been purchased. 

Ads on the inside pages are black and white only. 

 

Can I change my ad for each program?  
You can have two ads: one ad for the Messiah program, and a different ad for the second and 

third concerts, due in late Jan/early Feb.    

 

When are the concerts?   
Dec 10 and 11, Saturday March 4 and Saturday April 29 

 

Where are your concerts this year?  

--Downtown/Mount Vernon (3 p.m. Sun Dec 11, St Ignatius Church for Messiah) 

--Homeland, at the intersection of Northern Parkway and Charles (7:30 p.m. Sat Dec 10, Grace 

United Methodist Church) 

--Guilford, a few blocks north of Charles Village and Johns Hopkins University (Sat Mar 4 and 

Sat Apr 29, Second Presbyterian Church, where Community Concerts at Second is held) 

 

Why do you always perform in churches? Are you a religious organization? 

Handel Choir of Baltimore is a secular community choir, not a religious choir. We often perform 

in churches because these venues are best equipped to accommodate us and our audiences and 

offer good acoustics, all for a fee or donation that we can afford. For some works based in the 

Christian liturgy, like Handel’s Messiah, a church is also a good fit for cultural and historical 

reasons. 

How can you sell ads if you’re a non-profit? 

Handel Choir is a non profit 501(c)(3) organization. 

The majority of our income is from individual donations. 

Ticket sales cover a relatively small percentage of our budget – less than 20%.  



We sell ads in order to cover the cost of having our program professionally printed.  

Any amount above that helps to cover concert production costs, including having our risers, 

music stands and other equipment delivered and set up, and helps support our student ticket 

pricing ($10). 

Choir members do not make any money from ad sales. 

You can read more about Handel Choir and learn about the organization itself at 

www.handelchoir.org 

 

We also have a profile on GuideStar, an information service specializing in reporting on U.S. 

nonprofit companies (there is a link on our webpage).  

 

/// 
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